Geospatial analysis based on Consumer demand factors and demographics
1. Scenario
A high-end furniture company requested geospatial analysis to identify the most profitable Australian postcodes and local government areas (LGA) to
establish a furniture showroom. As a luxury brand, the company’s target market is high-income, high-wealth households which have the greatest
propensity to spend on premium goods. The client requested that Foresight provide factor modelling as well as geographical analysis that identifies the
national and state distribution of this target market.
.
2. Challenge
The challenge of geospatial analysis is the breadth of data that is required to be analysed. Our report included 2671 postcodes and 547 LGAs across
Australia which were assessed based on the profitability of the area for our client. In addition to this, the report needed to create a multi-variable forecast
that included characteristics which accurately predicted the consumer’s propensity to purchase high-end furniture.

3. Modelling and Analytics
Foresight created a multi-factor ranking which used a composite of all the key variables that predicted the consumer’s propensity to purchase premium
furniture goods. This data was ranked by postcodes and LGAs with data collected from the Australian Bureau of Statistics, CoreLogic and the Reserve
Bank of Australia. In addition to the ranks, our geospatial analysis included heat maps which visualised the distribution of the profitable areas. This allowed
our client to identify areas for future showrooms and understand the interaction between current show-rooms to create a higher-performing retail network.

4. Outcome
Foresight summarised its analytics and findings via a geo-spatial analysis that is demonstrated by the following exhibits. Foresight has the technology to
automate this process and provide clients with an ongoing update of the model on a regular basis.

➢ A composite ranking of the most profitable locations by postcode and their corresponding LGAs. The rankings were accompanied with a
visualisation which displayed the spread of these localities across each state. Lower ranking score areas were most suitable for the
establishment of our client’s showroom

➢ Geospatial analysis of specific localities for each of the individual variable included in our forecasting methods. The areas were ranked
by postcodes and were accompanied with a visualisation of their geographic spread.

